














学校编码：10384                                分类号      密级        




  硕  士  学  位  论  文 
 
产品市场竞争、监事会治理与盈余管理 
——基于我国沪市 A 股国有上市公司数据分析 
 
Product Market Competition，The Supervisory Board 
Governance and Earnings Management  
——Evidence from China 
作 者  姓 名：孙  永  泰 
指导教师姓名：陈少华教授 
专 业  名 称： 会  计  学 
论文提交日期：2015 年 4 月 
论文答辩时间：2015 年 5 月 
学位授予日期：2015 年  月 
答辩委员会主席：           
评    阅    人：           
 
 






























































































Earnings management concept was first proposed by western countries and it 
emerges in an endless stream in the foreign market. However in recent years, as China 
has become more of a market economy and capital markets continue to grow, a wide 
variety of earnings management phenomena also inevitably occur in listed companies 
in China. Among the numerous financial indicators, accounting earnings is an 
important reflect of an enterprise’s history status. Due to its simple and intuitive 
features, accounting earnings often becomes an important basis for investors or other 
information users to make decisions. Therefore, earnings management made by the 
management of companies for a certain incentive will cover up the company's true 
performance, so that the information users cannot make a rational judgment, which 
may cause damage to the interests of stakeholders. 
For the reason why the phenomenon of earnings management frequently occurs, 
some people attributed it to the management's own interests, some people attributed it 
to the special purpose of operating activities and some people also attributed it to the 
market supervision issue. In addition, the company's lack of internal control provides 
a breeding soil for the management to manipulate accounting earnings because the 
internal governance mechanisms and the interests of the company's accounting 
information provider are inseparable. The internal governance institutions in our 
country include the shareholders meeting, the board of directors and the board of 
supervisors. In previous studies, scholars focus on board governance or equity 
governance, ignoring the role of the board of supervisors. The first function of the 
board of supervisors given by "Company Law" in China is the financial review right. 
Therefore, to perform the functions of the board of supervisors can effectively 
suppress the occurrence of earnings management. In order to verify this point, firstly, 
this paper concludes that there is a significant negative correlation between the 
Supervisor Board Governance Index and Earnings Management by constructing 
Supervisor Board Governance Index and analyzing the relation between the two. Then, 















supervisors’ structural characteristics, draws correlations between each characteristics 
and earnings management and provides empirical evidence to construct the board of 
supervisors in business practice. On this basis, taking into account that China is in an 
important period of economic transition and the external market environment 
continues to change, therefore this paper chooses to further add the product market 
competition which is in an external supervision mechanism, from the company's 
external governance point of view and discusses the role of market competitive effects 
in promoting the supervisory board governance’s effect on earnings management, 
which will have certain guiding significance on China's economic transition. 
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